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PROGRAM 

Times subject to change 
Tuesday, April 26 
 
6:00-10 PM Pre-Convention Board Meeting   
 
Wednesday, April 27 

 
11AM-5:00PM Pre-Convention Local Tour/Outing 
 

If your travel plans bring you to St. Louis early, you won’t want to miss this excellent opportunity to see the sites! We’ll start 
with a trip to the Gateway Arch, take a lunchtime cruise down the Mississippi, view the famous mosaics, and explore Forest 
Park and its museums. Not getting into St. Louis until afternoon? Not to worry! The Cathedral Basilica of St. Louis is only a 10-
minute walk from the Chase Park Plaza on Lindell Blvd. Forest Park is located across Kings Highway Blvd and all of the museums 
there are free. Meet the tour group at either location, and join your friends from the RPMDA for the tours. Transportation: St. 
Louis offers numerous options depending on your preferences for seeing the city. Taxis and Uber will be available for pickup at 
the hotel, and the nearest Metrolink station is only 1 mile away. 

 
9 AM-6 PM Exhibitor Setup    
 
12-6 PM  Registration  
 
5:30-6 PM Cocktail Party for First-Time Attendees 

Sponsored by Hal Leonard Corporation 
 
6-7:30 PM Opening Night Cocktail Party 

Sponsored by Hal Leonard Corporation 
 

Thursday, April 28 
 
7:30-8 AM Breakfast  
 
8:00-9:00 AM General Session: Meet the Sponsors 
 David Jahnke, Hal Leonard Corp., Don Langlie, Poppler’s Music 
 

From breakfasts to beverage breaks, guest speakers to cocktail parties – our RPMDA Sponsors help make this convention the 
best it can be!  Our sponsors give a little bit extra to make this convention stand out from the rest so we’re giving them an 
opportunity to stand out as well.  At this session, you’ll hear directly from the companies that give this organization the extra 
goodies that help make RPMDA a great experience for everyone  
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9-9:50 AM General Session: A Lesson from the American Booksellers Association 
Orin J. Teicher, CEO 
 
Do you remember how everyone predicted that the first casualty of the digital age would be the independent bookstore?  Then 
there was the closing of the nation’s second largest bookstore chain (Borders), which surely signaled the end of bookstores in 
general.  Fast-forward to today and it’s being reported that independent bookstores have seen a resurgence in popularity, 
thanks in part to the efforts of the American Booksellers Association.  Founded in 1900, the American Booksellers Association is 
a national not-for-profit trade organization that works to help independently owned bookstores grow and succeed.  Much like 
RPMDA, ABA’s core members are key participants in their communities’ local economy and culture.  We are very pleased to 
have a representative of ABA offer their insights as to the steps they’ve taken to ensure the success of a segment of retailers 
that truly aren’t that much different than our own.  

10-11 AM  Visit the Exhibits  
 

Breakout sessions have been grouped into 3 different tracks. The sessions within each track target 
those who fall in the following categories: 
Track 1 – For the Print Music Specialist with 3 years of experience or less   
Track 2 – For Print Music Managers or Buyers 
Track 3 – For Owners & General Managers 

 
11:10 AM-Noon Breakouts 
 

Track 1:  Making the Most of RPMDA / Mentorship 
Christie Smith, Alfred Music, Carol Wilbur, Penders Music, Tristann Rieck, Brass Bell Music 
 
Networking, networking, networking…always the buzzword, but not always the reality!  This introductory session will help 
those new to the profession take advantage of the networking opportunities available and make the most of their time at the 
conference. 
 
Track 2:  On the Road Again! 
Marsha Stearns, Bookmark Music 
  
How often do you take your store on the road?  Exhibiting or selling at both large and small venues requires solid planning.  Get 
tips on how to plan for success and keep it fun! 
 
Track 3: 78 Ways to Double Your Profits in Six Months or Less 
Joel Menchey, Menchey Music 
 
Do profits matter? Would every business owner like to make more? Should every print music dealer spend more time focusing 
on profits?  The answer to all of these questions is (or at least should be) a resounding YES! Based on one of the best business 
books of last decade by Bob Fifer, Joel Menchey, President of Menchey Music Service, will review some of the more salient 
points and recommendations from this book, showing you simple and straightforward ways to cut costs, increase revenues and 
boost your bottom line! A must-attend for owners. 

 
12:00–1:10 PM  Lunch/Business Meeting  

  
1:15-2:45 PM General Session:  NAMM Outstanding Dealer Award Winners Share Their Secrets!  

 
Dealer Award Winners (Gayle Beacock, Beacock Music, Lori Supinie, Senseney Music and Tracy Leenman, Musical Innovations) 
discuss the business practices that have made them the best-of-the-best!  All are RPMDA members and understand the 
importance of their print music departments…don’t miss this tremendous learning opportunity! 

 
2:45-4:20 PM  Visit the Exhibits  
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4:30-5:20 PM Breakouts 

Track 1:  Working With Educators: Band/Instrumental 
Don Langlie, Popplers Music 
 
Continuing our “Working with Educators” series, Don will share the unique needs of the instrumental music teacher/musician.  
From method books to band music, he will cover the resources and processes necessary to best serve this unique and 
demanding segment of our customer base. 
 
Track 2:  Spotlight on New Technologies in Print 
Mike Watson, Remenyi House of Music 

Numerous technologies are available from music publishers that can improve your efficiency and effectiveness.  This moving 
and varied target requires understanding and implementation.  Mike will get you up-to-date on who has what available and 
how you can use these tools to better your business. 
 
Track 3:  Playing Through to the Future: Online Trends Inside and Outside of the Music Industry 
Amber Turrill, Independent Consultant 
 
Owners and operators of music-related retail businesses can greatly benefit from playing the online marketing game. In this 
session, we’ll discuss basic digital marketing concepts, audience analysis and trend data that can have a positive impact on 
future retail sales for any size music business. 

  
5:30 PM Dinner on Your Own 
 
6:30 RPMDA Scavenger Hunt 
  

Join us for an exciting adventure honoring RPMDA's 40th anniversary! Test your knowledge of print music and industry trivia 
and on an exciting race in search of memorabilia and "special clues" hidden throughout the pubs, restaurants and gift shops in 
the neighborhood close to the hotel. It will be a fun-filled way to explore the area and meet new people. The finish line will be a 
wonderful reception sponsored and hosted by our St. Louis friends. 

 
9 PM RPMDA Cocktail Reception 
  

Welcome to St. Louis!! from St. Louis Area Music Businesses and Friends of RPMDA 
   

Friday, April 29 
 
7:30-8 AM Breakfast   
 
8-9:00 AM General Session: Best Ideas 

Kevin Cranley, Willis Music, emcee 
  

The perennial favorite session of RPMDA conventions, where members share their best ideas in only two minutes and compete 
for the title of 2016 Best Idea. What you learn here could change the way you do business and pay for your investment in 
coming to the convention.   

 
9:15-11:00  Visit the Exhibits   
 
11:10 AM-12 General Session: Copyrights in the 21st Century 
 Lauren Keiser, Lauren Keiser Publications 
 

Intellectual Property is one of the most important yet most misunderstood areas of our industry.  Join Lauren Keiser 
(CEO/President – Lauren Keiser Music / Southern Music Company; Past President Music Publishers Association, Vice Chairman, 
International Confederation of Music Publishers) as he helps unravel the mysteries of the Copyright Law and how it impacts the 
world in which we live.   

Noon-1 PM Lunch    
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1:10-2:00 PM Breakouts 
 

Track 1: Death to “How May I Help You?” 
Steve France, The Music Store 
 
How to effectively greet, qualify, assist and close a customer in a way that builds long-term and lasting relationships. Learn and 
practice effective communication to help you make you more than “just” a salesperson to your customers.  

 
  
Track 2:  But I’m A Musician, Not a Writer! 
 Jenny VanPelt, The Lorenz Corporation 

 
Whether your comfort zone is the sales floor, the staff meeting, or the teaching studio, your role undoubtedly involves 
communicating your store’s message.  From email to Instagram and product blurbs to blogs, learn tips, tricks, and survival 
strategies for creating compelling content in a world that increasingly expects all of us to be writers. 
 
Track 3: Driving the Future of Marketing: Trends to Help Maximize Visibility 
Alex Ordonez, Alfred Music 

Come learn about marketing trends designed to increase your company’s overall visibility, instore and online. They include 
Mobile Marketing, Brand Transparency, User Generated Content, and Social Media.  Additionally, we will discuss current 
challenges (employee bandwidth and budget) and learn how to evaluate for proper ROI. 

2:00-3:10 PM  Visit the Exhibits  
 
3:20-4:10 PM General Session: Alan DeGenerate 
 Alan Friedman, Friedman, Kannenburg, & Co. 
 

Yes, RPMDA’s favorite self-proclaimed comedian, Alan Friedman, is back and will entertain the RPMDA membership with real-
life stories of success, achievement, accomplishment, triumph, victory, and scandal (well…maybe not scandal) from the 
celebrated stars of the print music industry. Alan will finally host his very own talk show and delight us with his hand-picked 
special guests who will divulge their most intimate secrets for making money and generating profits from the sale of print 
music. Like Ellen, Alan will also show us his own special dance moves at no extra cost (post-session therapy not included).  

   
4:15-5:30 PM General Session: Great Minds of the RPMDA Membership 

Kevin Cranley, Willis Music 
 

We have some of the brightest and most innovative minds in our industry…so let’s put those minds to work and help print 
music stay as integral and vital as we know it is.  Last year’s session in Las Vegas produced several exciting, actionable ideas and 
was highly praised by the attending members.  Don’t miss this opportunity for your voice (and ideas!) to be heard.  

 
6:00 PM Dinner on Your Own 
 

Friday night – Don’t have anything to do?  Bored and lonely?  Don’t worry, the Events Committee is cooking up some fun stuff 
for you to do tonight and Saturday afternoon.  You will never be without something to do at the RPMDA convention.  Will email 
you all the details soon! 

 
Saturday, April 30 
 
8:00-8:30 AM BREAKFAST / Presentation of RPMDA Board of Directors for 2016-2017   
 
8:30-9:30 AM    General Session – NAMM Insight: Every Student Succeeds Act 

Mary Luehrsen, NAMM 

Mary and her crew will present an entertaining yet informative session regarding this new education law that goes into effect in 
the U.S. in 2017.  Change is hard, but being uninformed is even harder! 

9:30-10:50AM   General Session – A History of RPMDA 
Denny Senseney, Retired 
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As one would expect, after 40 years of existence, there are great stories, experiences, successes, and failures that can help give 
direction for our next 40 years.  Join Denny Senseney as he moderates a panel of print industry icons while they reminisce 
about the “good old days” and the “not-so-good” old days.  Sure to be informative and fun!   
 

11:00-12:15AM Visit the Exhibits/Drawings for Prizes   
 
12:15 PM Post-Convention Board Meeting   
 
6-7 PM  Closing Cocktail Party 

Sponsored by Alfred Music 
 
7 PM-11 PM  Closing Banquet and Awards / Retro Prom 

 
Shake Your Groove Thang!  At the 40th Anniversary Retro-Prom. You haven’t had the full convention experience if you haven’t 
stayed for the closing banquet and awards ceremony.  This is especially so this year as we celebrate the history of our 
organization and the people who built it. The banquet hall is absolutely gorgeous with a panoramic view of the city.  Great food, 
great music and great friends.  Be there or be square! 

 
   
 


